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Jetwing
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Hotels, Sri Lankas

Premier Hospitality Brand,
Celebrates its Golden Jubilee

DINUSHKA CHANDRASENA

Today a trusted, household name in
hespitality, Jetwing Hotels 15 a pioneering
force in the travel and tourism landscape
of Sri Lanka that began life as a humble,
six-bedroomed property on the beach of
Negombo. Renowned for their warm,

welcoming, authentically Sri Lankan
hospitality, spaces that blend with the
natural world, and heartfelt commitment
to sustainability, Jetwing Hotels celebrat-
ed its 50th anniversary on the 27th of
January at the resort where the journey
started — Jetwing Blue. The event was
attended by dignitaries and senior
stakeholders in travel and tourism. The
celebration was graced by Hon. Dinesh
Gunawardena, Prime Minister of Sri
Lanka, Hon. Harin Fernando, Minister for
Tourism and Lands, as well as Her Excel-
lency, Chandrika Bandaranaike Kumara-
tunge, former president of 5ri Lanka.

The story of Jetwing starts with Herbert
Cooray, an enterprising building contrac-
tor who identified the potential Sri Lanka
had for tourism, the island people's

inherent  warmth  and  friendliness
juxtaposing  with boundless natural,
historic, and cultural wonder. While

building the beachside Seashells Hotel
{Jetwing Sea) for (7.E.B. Milhuissen in
1972, Herbert was encouraged to
construct his own hotel by Goran Olsson
of Vingressor and started to build a
property of his own just south of Seashells
Hotel — the iconic Blue Oceanic Beach
Hotel {Jetwing Blue).

The Blue Oceanic Beach Hotel opened its
doors in 1973, welcoming tourists from
all over the world to the incredible beach
at Negombo and to the iconic style of
hospitality that would distinguish the
brand. The beginnings of Jetwing and the
life of its founder was reminisced at the
event by a panel consisting of Hiran

Cooray, Chairman of Jetwmg Symphony
PLC and Shiromal Cooray, Chairman of
Jetwing Hotels and Chairman and Manag-
ing Director of Jetwing Travels, and
children of Herbert. They were joined
onstage by Ruan Samarasinghe, Manag-
ing Director of Jetwing Hotels whose 50
years of service to the company was
felicitated by the team, and Sam Weiha-

gan, former interim CEQ of Thomas
Cook Group and lifelong friend of
Herbert.

“When my father started Blue Oceanic
Beach Hotel, tourism in 5n Lanka was
largely dominated by tour operators.
Hotels would open and close based on the
seasons in the northern hemisphere. What
my father envisioned was a hotel that
could cater to Sri Lankans and foreigners
alike, a brand that would be a source of
pride and inclusivity for local communi-
ties — and T am happy that we have
managed to carry on his legacy and vision
throughout 50 years,” said Shiromal
Cooray.

Over the years Jetwing Hotels added to
their ever-growing portfolio of resorts and
villas, acquiring Seashells Hotel from the
retiring Milhuissen in 1978 and the
legendary  Blue Lagoon (Jetwing
Lagoon), famed architect Geoffiey
Bawa's first purpose-built resort. The
brand soon grew beyond the shores of
Negombo, opening iconic properties in
(Galle (Jetwing Lighthouse, another
masterpiece of Bawa) and Nuwara Eliya
{Jetwing St. Andrew's).

The company's pioneering spirit, tenacity,
and timeless vision came to fore in 2006
with the construction of Jetwing Vil
Uyana, one of the most ambitious
hospitality projects ever attempted in Sri

Lanka.
Cont on Pg 2
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Sri Lanka Tourism set to take
the stage at the world s largest
international travel exchange

in Berlin

Industry stake holder’s positive on tourism recovery

DINUSHKA CHANDRASENA

S5ri Lanka Tourism together with the
national carrier Sri Lankan airlines and
over 60 industry stake holders are set to
take the stage at the world’s largest
tourism trade show — ITB Berlin 2023 at

Messe Berlin, (ermany. H

*The tourism sector in Sri
Lanka is on the path to
recovery and having the
ability to showcase the best
of what our country has to
offer at the world’s leading
travel show, ITB Berlin 15
the ideal platform to boost
arrivals and create more

awareness among consum-
ers that 5ri Lanka is safe
and ready to welcome visitors from

arpund the world" said Hon. Harin
Fernando, Minister of Tourism and
Lands.

A large contingent of private sector
stakeholders together with the national
carrier are working closely to ensure that
tourism recovery 15 priority as the
tourism industry is a catalyst in the
country’s economic revival. The tourism
sector contributes to Sri Lanka's growth
and development while providing
employment to almost 2 million people
both directly and indirectly.

At a recent forum to encourage Southern
province hoteliers on the government’s
support to the revival of tourism, the H E
The President reiterated the importance
to resuscitating the tourism sector while
ensuring the members ofthe industry that
tourism recovery remains top priority in
the overall agenda.

*Plans are in place to make Sri Lanka a
year-round tourist destination and H.E.
The  President acknowledges  the
challenges faced by the industry due to
the unprecedented economic downturn.
Hence a strategic plan is in the pipeline to
aid recovery and reach our annual
estimated visitor arrivals target of 1.5
million tourists for this year” added the
Hon. Minister

Hon. Harin Fernando

Sri Lanka needs positive exposure and
platforms such as ITB Berlin affords the
destination the ability to showcase the
best of the island’s products and services
to both the trade and the consumers in
one of its key tourism
generating markets.

“It 15 encouraging to
note that Sri Lanka has
been featured in leading
international  publica-
tions in the recent past
with  a string of
accolades and affirma-
tions as being a must
visit destination.
4. However, we need to
keep this trend going and ensure that
positive publicity continues globally to
ensure top of mind recall among travelers
in all markets across the globe™.

Sri  Lanka Tourism recorded over
150,000 arrivals from Janlst to 15th
February which is very encouraging.
Russia tops the list of inbound visitors
followed by India, the UK, Germany and
France. Europe continues to remain a key
source market and increased connectivity
will further strengthen travel patterns
with an inevitable increase in 2023.

The country 15 also set to receive its first
group of post-pandemic visitors from
China in the coming weeks as Sri Lanka
15 one of the first 20 countries to resume
group traffic since China opened its
borders for International travel.

With the preparations underway to
launch the much-awaited tourism promo-
tion campaign focusing on the identified
nine key markets, the Sri Lanka Tourism
Fromotions Bureau (SLTFB} has
commenced work on rolling out a
campaign to strengthen Sri Lanka's brand
identity

In addition, the SLTPB together with the
5ri Lanka Tourism Development Author-
ity (SLTDA) is spearheading efforts to
come up with a 10-year blueprint for the
tourism sector.



TTAVOL. 03 2023

TraveLTALK

_Ast4

The Tourism industry is gearing up for the world’s largest
international travel trade show ITB Berlin 2023. Sri Lanka Tourism
together with the National carrier SriLankan Airlines and over 60
industry members will take the stage to showcase the best of Sri
Lanka’s tourism offering to both the German travel trade partners
and consumers.

Germany remains a key tourism generating market for Sri Lanka
and traditionally has been for over 60 years. A campaign to
strengthen consumer awareness will yield a higher number of
German visitors in 2023 and plans are underway to launch a digital
consumer campaign in Q2.

The way in which the world does business has changed since the
onset of the pandemic and the tourism industry is a sector which has
had to re-structure business modules and best practices to ensure the
sustainability.

The UNWTO statistics indicate that 2023 is the year for global
recovery in terms of tourism however the sector faces economic,
health and geopolitical challenges. The recent lifting of COVID-19
related travel restrictions in China, which was the world's largest
outbound travel market in 2019, is a big step in terms of tourism
growth. Asia in particular will see a significant inerease in tourism
numbers along with the Pacific and worldwide.

Sri Lankan airlines will re-commence passenger operations to three
key cities in China in the coming months and the resurgence of
Chinese visitors will enhance the overall arrivals to the country.

The global airline industry is facing its own set of challenges and the
latest evolution in the Russian offensive in Ukraine continues to
hamper with the demand for travel. Connectivity is the key to
tourism growth,

Despite the hurdles, tourism worldwide has seen a growth and Sri
Lanka in particular is looking to launch a strategic marketing
campaign to drive growth and demand. Working with our traditional
markets is the initial step towards recovery with the aim to
commence active promotional campaigns in emerging markets by
the end of the year.

I would like to take this opportunity to wish the tourism industry
much success at the upcoming ITB in Berlin and look forward to
creating more awareness that Sri Lanka i1s undoubtedly one of the
best locations for visitors wanting an
authentic holiday experience coupled with
the highest levels of service standards and
hospitality in South Asia.
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The man-made lakes, forests, and marshes of

Jetwing Hotels, Sri Lankas Premier....

the hotel interspersed with consciously
designed dwellings signal yet another virtue
of Jetwing. One that has been a mainstay of
their operations, design, and concept since
the inception — the commitment to sustain-
ability.

“Hospitality cannot and should not operate
isolated from the local communities and
without regard to the environment, that is something my
father strongly believed,” said Hiran Cooray. “Although
sustainability wasn’t a buzzword back in 1973, the ethos
and operations of Jetwing Hotels was built on the princi-
ples and tenets that is now considered responsible travel.
My father always included the community and the
environment in his plans and operated through the years
with integrity and trust.”

Post-2009, Jetwing Hotels saw an unprecedented period of
growth as tourism in the island boomed. While landmark
resorts were created in sought-after tourist locations such
as Yala and Dambulla, the brand’s sense of adventure and
discovery saw the introduction of tourism and its benefits
to regions of the country that were largely ignored by
others. In Wellawaya, Jetwing Kaduruketha pioneered
agro-tourism in Sri Lanka with its 50-acre heirloom paddy
fields while Pottuvil welcomed Jetwing Surf, unlocking
enigmatic east coast to intrepid travellers.

Hon. Harin Fernando speaking at the event as the guest of
honour congratulated the Jetwing family on its golden

jubilee. “Jetwing’s contribution to the travel and tourism

industry and the global positioning of Sri Lanka is

i &:":'! ,'

immense. The work began by Herbert
! Cooray and carried on today by his son and

daughter has brought tourism to the
\ mainstream and shared its benefits with the
community.”

In his address to the gathering, Hon. Dinesh

’ &[! F w Gunawardena spoke on the importance of

tourism to the economy of Sri Lanka, now
more than ever. “As a dollar earning industry,
tourism is a key player in our recovery efforts. In the
future, we predict that Asian giants will take a significant
share of our arrivals and we look to productive partner-
ships between public and private sector organisations such
as Jetwing Hotels to maximize the tourism potential of Sri
Lanka.”

The event concluded with cocktails and dinner, and a
networking session amongst invitees.

Family owned and in the tourism industry for 50 years,
Jetwing Hotels has surpassed expectation at every aspect.
Building on their foundation of being passionate, as well
as the experience of true, traditional Sri Lankan hospitali-
ty, constantly pioneering discoveries captures the essence
of the brand. Such a strong statement and direction have
enabled Jetwing Hotels to imagine, create and manage
marvels and masterpieces, where distinctive design and
elegant comfort complement each other and the environ-
ment. In line with the Jetwing Hotels Sustainable Strategy,
across all properties sustainable and responsible practices
are given precedence with resource efficiency, community
uplifiment and education, and awareness being some of
our key focus areas.

Connaissance De Ceylan, Travel Design by CDC,
and Thema Collection join hands with Ark Travels
Group to strengthen their presence in India's

Boo

TTA BULLETIN

Connaissance De Ceylan, Travel Design by CDC and
Thema Collection, two highly respected destination
management companies in the travel industry and a
leading hospitality brand in Sri Lanka, are delighted to
announce their collaboration with Ark Travels Group
and the appointment of Ms.Anjum Lokhandwala as their
representative in India.

The signing of the agreement took place at the recently
concluded SATTE event in Delhi, India. This strategic
partnership aims to increase the visibility and appeal of
Sri Lanka as a preferred tourist destination in India.

Anjum Lokhandwala, Director of Atk Travels Group, has
been tasked with marketing the products and services of
Connaissance De Ceylan , Travel Design by CDC and
Thema Collection in India. She brings with her a wealth
of experience and expertise in the travel and tourism
industry and is excited about the new partnership.

“Ark Travels Group is extremely elated with their associ-
ation with such a prestigious brand and looks forward to
servicing them and making it a success story for both
companies”, said Ms. Anjum, Director of Ark Reps.

"We are confident that this collaboration will help us to
promote and better serve the booming Indian market and
further strengthen our position as leading destination
management companies / hospitality brand in Sri Lanka,"
said Mr. Wickramasinghe, Chairman of Connaissance de
Ceylan, Travel Design by CDC and Thema Collection.

The partnership with Ark Travels Group and the appoint-
ment of Anjum Lokhandwala is a significant step for
Connaissance de Ceylan , Travel Design by CDC and Thema
Collection in expanding their reach and tapping into the
growing Indian tourism market.

ming Tourism Market

The companies are optimistic that this collaboration will
bring mutual benefits and look forward to a successful

partnership.
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Jetwing Uva Ben Head Villa - Welimada

Experience the wonder of Sri Lanka, whose welcome is as warm as its ocean,

whose smile is as bright as the tropical sun. It’s a simple pleasure straight from the heart

and we’ll give you the space to enjoy it all.

For more information, please contact

+94 11 4709 400 e
or email us at reservations@jetwinghotels.com J 9111)1“9
www.jetwinghotels.com HOTELS

_ : _ SRI LANKA
TRULY THE HOME OF SRI LANKAN HOSPITALITY.
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Sri Lanka s Tourism sector remains positive
on Industry Recovery

TTA BULLETIN

The industry stakeholders remain positive
that 5ri Lanka tourism is on the path to
recovery. Having the ability to highlight the
destination’s prime products and services to
the world at ITB Berlin will propel renewed
confidence and drive bookings from one of
the country's key tourism generating source
markets. Commenting on the recovery
process and the importance of the German
traveler, industry forerunners shared their
thoughts on market recovery

M. Shanthikumar
Pregideni THASL
Clperations Direcior Ramada Calomba

As the head of
The Hotels
Association in
Sri Lanka
better known
as THASL 1
am happy to
state that Sri
Lanka has
m a d e

hanthikumar

successful
progress in Tourism growth since the
challenges we faced in 2022. Tourism in our
island nation has been clearly identified as a
thrust industry and the Government sup ports
the steps towards the steep growth targets

the private sector has set.

The industry is totally private sector driven
and over the past years many new off the
beaten track locations have opened up for
Tourism. The nature. Culture, adventure,
wildlife and beaches with an experience of
different temperatures within a short period
provides holiday travelers much enjoyment.
Unlike in the past the use of public transport
such as the new train service to the north or
the east offering utmost comfort is now on
offer. The development of * Pekoe trails’
with a walk amidst some of the most
beautiful plantations, nature reserves, water
falls, the development of “(Glamping in
Galoya “where natures beauty combined
with  unusual sites of the swimming
elephants at the Senanayake Samudraya etc
are some very unigue products developed in
the very recent past.

There is no better time to visit Sri Lanka than
now! As in the past, 5ri Lanka is now
receiving the recommendations  from
Tnternational publications as a ' must visit
destination’.

Visitors from Germany and Europe have
been an important market for Tourism in the
country since its inception. We would like to
see more Europeans visit the nation once
again to explore what they have not seen
before.

Nalin Jayasundera
Managing irector
Aiiken Spence Travels

“From the wvery inception of the formal
tourism sector development in Sri Lanka, the
CGerman market has played a vital role in
generating tourist arrivals from Western
Europe to the destination. The finest
beaches, rich culture, nature, adventure and
the genuinely friendly hospitality have

n TeomTacy A vOLO3, 2023 -

generated  a
demand for Sri
Lanka as one
of the most
preferred
destinations in
Asia  in  the
German
market.
Ayurveda and
wellness  that
Sri Lanka
offers is much sought-after by the German
travelers. They love the compactness of the
destination and the variety it offers. The
authentic experiences make Sn Lanka one of
the most preferred destinations among the
(ferman travelers.

Commenting on the challenges and
opportunities Jayasundera said “Sri Lanka
had a triple blow since 2019 which resulted
in decline in arrivals from the German
market. The travel advisory did not
encourage the (German tour operators to
focus on Sri Lanka. However, we have
observed a month on month growth from the
(German market and we expect the positive
trend to continue. 2023 is expected to be the
year of revival after 3 years. In order to
increase the arrivals from the (German
market, it is important to carry out a
consumer targeted promotional campaign
using social media. Sri Lanka Tourism
Fromotion Bureau is planning to launch a
campaign in the 2nd guarter of the calendar
year 2023 by inviting over 100
bloggers/influencers and media. Tn addition,
it is extremely important to work together
with the tour operators who have the
knowledge of the market with the reach to
the customer base and get their support to
promote the destination over our competing
destinations

All the stakeholders lead by the Sri Lanka
Tourism Promotion Bureau should work
together to create a positive perception
regarding Sri Lanka as there has been many
negative messages that have gone to the
market since 2019.

Tn 2022, many competing destinations in
Asia have opened up for the (German
traveler,  Tn addition, we have to take into
consideration the fact that there is high
inflation in the European source markets.
Therefore, we need to offer an attractive
product at a competitive price. The Germany
has the potential to grow and become one of
our most important source markets for Sri
Lanka Tourism™

Hiran Cooray,
Chairman

Jetwing Symphony PLC

“YWe
noticed a
developing
trend in the
German

have

market, where
like in some
ot her
countries, the
experienced

travelers are beginning to travel more
independently for long-haul holidays.

We as suppliers have to take notice of that
and be ready to serve those who book
through our valued tour operators as well as
those who independently.
Consumer-focused communications  are
essential and will play a vital role in this
market that has supported us in both good
and bad times.”

travel

Devindre Senaratne
Chairman Jowrneyscapes Travel
Sigiriyajungles

Pagsi Pregident SLAITG

We are very
' happy to be at
ITBE this year
| after 3 years,
to  meet our

(Ferman travel
partners o
renew

our
friendships
a n d

commence
our usual
promotions for the benefit of the tourism
industry.

German travelers and the German tour
operators have done a major role and a
remarkable support every year. 45% of our
hotel inventories in the leisure sector are
beach resorts and majority of the
occupancies were from (Germany up to

2019,

Over 25% of our (German travelers are
repeaters that shows how uniquely we are
positioned ourselves as a tourist destination
for Germany and that's why Sri Lanka i5 a
highly rated country to visit on the long-haul
travel. Even in the absence of continued
consumer promotions, thanks to  the
repeaters and enthusiastic travel operators
we had a high demand right throughout the
year from the (ferman market.

Germany has supported Sri Lanka Tourism
since 1960s. This is evident as there are
many who speak the (German language and
taken professional responsibilities like travel
consultants, tourist guides, etc., Tn addition,
there are many suppliers for the hotel and
travel industry in the popular tourism beach
destinations where they operate souvenirs
shops, transport, restaurants etc.,

Fortunately, Sri Lanka Tourism Promotions
Bureau on a priority basis is making plans to
strategically appeint an International PR and
advertising  company  for  consumer
awareness and promotions to rebuild the
occupancies we enjoyed in the past and to
develop and attract new markets like luxury
travel, Ayurveda travel, adventure travel and
water based sports etc., Fromotions are
valued by us and German Tour operators as
returns could be fast due to the country
awareness and access. Whilst Sri Lankan
flies direct to Frankfurt over 3 times a week
Qatar airways, Emirates, Etihad, etc., flies to
many cities in Germany daily.

We are very excited to be a part to these new
opportunities.

Shiromal Cooray
Chairman
Jetwing Holels / Jelwing Travely

Germany has
been
continues  to
be an
important
market for Sri

and

| Lanka for
many reasons.
We see  the

trend of travel
being all year
around as
opposed to seasonal and with the traveler

demographic ranging from the very youngto
the more mature traveler. Over 30% of the
(German travelers embark on tours around
the country, giving business to multiple
hotels around Sri Lanka. This is also very
beneficial to the tour guides and support
services in the industry. The German market
has aided people to enhance their
Entrepreneurial skills and remain committed
to doing business with their partners sans
embarking on business on their own.

5ri Lanka's presence atthe upcoming ITB in
Berlin will undoubtedly be a reassuring
exercise that the country 15 safe for travel
and that we are fully open and ready to
welcome travelers to our beautiful island.

Chandra Wickramasinghe

Chairman

Cannaizzance De Ceylan

Germany has
over the years
been one of

Sri Lanka's
l top source
markets  with

clientele
preferring
mostly beach
stays or

Chandra Wicki

masinghe

health/wellness Ayurveda holidays.

With the last couple of years arrivals have
considerably slowed down, however we
should work towards reestablishing our
relations to the former levels. Firstly, we will
have to convince the (German Authorities to
the clear the image of Sri Lanka and send
across the message of conducive business
envirgnment for tourism, prevailing in the
country. This can be done with testimonials
from (German clients who are already in the
country enjoying the Ayurveda sharing their
st hand experience and also with social
media campaigns travel
influencers, bloggers etc.

utilizing

highlighting Sri Lanka's experience-based
tourism such as Ayurvedha, Wildlife, Nature
based tour such as ornithology. The
availahility of direct flights to & from
(Germany creates a conducive environment
for traveling allowing C(German travelers
more opportunity to travel with ease.



Heritance Ayurveda

Let yourself take a break. Recharge,
relax and let nature do its wonders at
this authentic ayurvedic retreat.

Heritance Kandalama

Witness exotic wildlife and recherché architecture

at this eco-friendly hotel that sprawls across one kilometer
of jungle-clad cliff face, overlooking the world’s
eighth wonder.

Turyaa Kalutara

Immerse in the rhythmic beat
of the ocean waves while you
experience Southern coastal

V' adventures.
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Heritance Ahungalla
Explore local art and culture at this
five-star resort by the beach,

Heritance Tea Factory

Enjoy a blissful sleep eor scrumptious meal
at the highest elevation in Sri Lanka,
at the Tea Destination’.

Heritance Negombo

Join the call of the fishermen in the
morning and explore seafood galore *4
at the clty hotel by the beach.

Earl's Regency

Discover stories of royalty from our
Kandyan era as you experience
locality and culture at its best,

Amethyst Resort

Experience clear blue water with a walk

along one of world’s longest shallow coastal lines
that surrounds the resort,

9 T:+94 112 308 408 | ashmres@aitkenspence.lk
Hatels www.aitkenspencehotels.com
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Champika De Silva

Area Direcigr of Sales

Ananiar Peace Haven Tangalle / Ananiora Koluiara
Resort

(rerman Market
will
key
market to our
resorts. It 15
important  to
reaffirm that the
" country is ready
| to welcome
visitors and can
= provide all
facilities, services, and the environment for
guests to have an unforgettable stay in Sri
Lanka. Tt is heartening to see an increase in
visitors from C(Germany within the few
Eurcpean visitors to our resorts.

remain a
feeder

We look forward to connecting with our
main partners and jointly brainstorming on
best practices to generate more volume from
the (zerman Market.

Suranjith De Fonseka
Managing Direclor
Digthelm Travel 5S¢ Lanka & The Maldives

“(rermany has
been one of the
most important
source markets
for Sri Lanka
for decades,
and it has been
the suppert of
the (German
industry and its
travelers  that
have helped Sri Lanka through many a
difficult time, particularly during our

30-year war. The loyal repeat travelers that
have helped sustain this destination over the
years have primarily come 1w from
(Germany, and most Germans also stay
longer than the average travelers to the
destination as well.

Sri Lanka Tourism should urgently rollout a
PR campaign in Germany {as was done in
the UK), bringing in key media and
influencers to get the word out about the
current status of the destination. We need
these positive stories to ensure the market
knows that we are a safe destination and that
travelers don’t have to endure any hardships
or challenges when visiting. T also request
our German trade partners to support the
destination at this time, by using whatever
marketing channels at their disposal to share
the same message. This can range from their
websites and social media platforms to their
travel agency shop windows to destination
webinars and seminars. T finally call upon
our loyal German repeat travelers, who have
been pur ambassadors, to visit us once again,
and to get the word out to your friends that
there isn't a better time to visit Sri Lanka
than now.”

Rohan Karr
Managing Direcipr — Hapleys Leisure.

CGermany has
always been
one of our top
ten source
markets and
of great
importance
for tourism in

Sri Lanka.
With our
country  now

back on track, we have seen a rise in tourist
arrivals and in January 2023 alone, 8% of
travelers represented the German market.

Sri Lanka has been focusing on experiential
travel coupled with exceptional hospitality
and we have seen the European market too,
quite eager to experience this concept. With
the many accolades Sri Lanka has received
in the last couple of months fiom leading
publications like The Times, CN Traveller
and Traveller Australia to name a few,
experiential travel will most certainly lead
the way.

Surveys indicate that outbound travel from
(Germany is expected to surpass the record
numbers of pre covid times with over 117.9
million  visitors traveling to  various
countries and T am positive that Sri Lanka
will be on most radars.

Nalaka Amaratunga
CEG — Walkers Tows

The (ferman
tourism
industry i5 well
organized and
a key source
market of Sri
Lanka,
remaining  as
one of the top 3
! producing
source markets
to the country
up to date. Among the European countries,
Germany produces the highest number of
tourists to long-haul destinations. German
agents started producing tourists to 5ri
Lanka since late 705 and they have been
enjoying Sri Lankan beaches as well as local

'. Nalaka Amaratunga

culture and nature and these experiences are
usually covered in round tours. Germans are
very keen in wellness — ayurveda and
mindfulness, which is one of the main
reasons for them to pick Sri Lanka as a must
travel destination. (German tourists are also
adventurous and prefer to explore attractions
off the beaten paths. The German market is a
key market into Sri Lanka helping all
segments of the industry to benefit due to
their varied interests touching all elements of
the tourism industry.

Chandana Talwatte
Execulive Director { CEQ
Cilrus Leisure

"The (rerman
am ar ket
remains a very
important

& market for Sri
Lanka tourism.
The (German
traveler 15
familiar  with
the  products
and  services
the destination

has to offer and is among the list of top
performing  tourism  generating  markets.
Although Sri Lanka has faced many
challenges in the recent past, we are
confident that tourism will regain some of its

lost momentum in the coming months and
hepe to attract travelers from Eurcpe in a
more robust manner.

We look forward to working together with
the industry stakeholders in creating more
awareness that Sri Lanka is safe and open for
business while overcoming setbacks and
look forward to a more successful 2023"

Sri Lankan's Unite with Your Reveue Partner

TTA BULLETIN

Your Revenue Fartner was born out of the
desire to bring to light the “Secrets of
Ceylon” — boutiqgue & villa experiences
which are not well known. Today & months
on, we are proud of having brought together
over 15 partners to bring over £ 30,000
worth of positive publicity for Sri Lanka and
our partners. Secrets of Ceylon partners
{including Zylan in Colombo 7, Coffee
Bungalow Kandy, Madulkelle Tea & Eco
Lodge, and Kalundewa Retreat Dambulla},
Joined forces with Srilankan Adirlines,
Movenpick Colombo, Forgotten Colombo,
Sail Lanka, Ayubo Teas, Aroma Bliss Spa,
Northern Frovince Tourism Bureau, and The
Drunken Lankan {mix¢logist). There were
also specialist guides for the Pekoe Trail
provided by Magical Isle and many others.

Four senior UK media visited Sri Lanka and
were amazed at how much Sri Lanka had
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changed for the good and how normal life is
{though more expensive, their foreign
currency provides a buffer to this). They
were able to experience some favourites,
some less know places like The Colombo
Rowing Club and experience the delights of
Aluth Kade by night thanks to Forgotten
Colombo. They visited Colombo, (alle,
Kandy and Dambulla and Jaffha, each
picking up different angles for different
stories.

(Gary Noakes' message was ~'T have been
here 3 times, the pecple are very welcoming,
your shouldn't think it is not safe to come
here, there are no gqueues, life is normal and
they want you to come back. Sri Lanka
needs tourism, so please start booking” .
(Gary writes trade publication TTG UK

Nick Redmayne confirmed saying “Tt's the

perception that Sri Lanka 15 not
ready for tourism. T have been
here a few days and the best
thing to do is to come here and
spend your money”. He wrote
for Geographical Magazine and
Inews

Ellie Seymour who write for
Citizen Femme said T have just
been in Sri Lanka for a few days, §
and T am surprised to see how
normal life is here, and how
happy everyone is.”

Travel Agent Toni Sharp of
MTG Holidays Please visited 2
weeks later said “There are 5o
many different and new experiences now
including Kalundewa Retreat in Dambulla,
and Coffee Bungalow Kandy. Tthink it is 50

important to share 5ri Lanka with the world.
Go now before it gets massively busy again



MANDARA
RESORT

Step.into a realm of luxury-and comfort of Mirissa hotels, where serene surroundings and modern
n-——conveniences blend to create aniunforgettable holiday experience.

Located alongthe. south west coast of the country, Mandara Resort offers guests a choice of
meticulously appointed accommodation eptions, defectable cuisine and a wealth of facilities, in an
ambience of discrete luxury and intimate chamm, Revel in the serenity of the tropics and the ample

comforts of this privaie getaway as you experience your very own piece of paradise on Earth.

MANDARA
ROSEN

Take ajourney
withus

Welcome to Mandara Rosen,the ideal choice amongst Kataragama hotels for your next vacation in Sri
Lanka.From the chirping of the birds inthe surrounding trees to the welcome drink upon arrival, Mandara
Rosen has been designed to offer the ultimate sensory experience. The location, ambience and
impeccable service at the hotel promises the discerning traveller aunique travel experiefice where
-+ privacy and intimacy guaranteed. ' :

Mandara Resort ¢ | )y vy, Mandara Rosen
Mirissa OTE| S " Yala/ Katharagama
L LD SR

Tel +94 41 2253993/4 Tel +94 472?35030-3
+94 71 870 8121 +94 71 869 9524

fom@mandararesort.com www.mandarahotels.com fom@mandararosen.com




Increasing Operational Efficiency in Hospitality Establishments; a
Main Focus of Sri Lanka Hospitality Consultants

TTA BULLETIN

Sri Lanka Hospitality Consultants (SLHC)
provides consultancy services with insights
into local tourism trends with a global
perspective. With expert consultants who
share their passion for the tourism industry
in Sri Lanka, SLHC provides 360-degree
hespitality consultancy within the numerous
criterions under asset and general manage-
ment of a hotel.

The company alse focuses on all supporting
aspects of hespitality management such as
sales, revenue and customer retention,
marketing, branding, social media manage-
ment, mystery guest audits, project manage-
ment, specialized recruitment services, hotel
pre-opening and branding projects, events
and promotional strategy development.

*Sri Lanka Hospitality Consultants consists
of a group of expert hospitality leaders who
share a great passion towards the develop-
ment of the tourism industry in Sri Lanka,”
said Renuke Coswatte, Chief Executive
Officer of SLHC. He went on to state “'our

final aim is to uplift the tourism industry by
assisting with the operations of a hotel on a
consultancy basis, be it for rooms, revenue,
housekeeping, F&B or even spa or laundry
services. The protection of the assets is
guaranteed with maximum returns on
investment for the owners by optimizing
operating returns and investment returns™.

With over 20 years' experience in the
tourism market, experts within SLHC has
developed valued relationships with travel
agents, tour operators, corporate businesses,
NGO's, foreign missions in order to bring
increased revenue and sales for clients. With
their broad market knowledge and generated
relationships, SLHC is able to reduce the
lead time generating income to clients and
pursue timely-managed efforts on sales and
revenue.

With the understanding of the importance of
a long-term business model, SLHC provides
marketing and related services within the
right framework in order to increase market

share. This has been proven in past experi-
ences and has limitless examples of success
storiecs. SLHC has a rounded team to
provide necessary support and advice
pertaining to marketing, PR, branding and
social media management aspects of the
property as well.

With the propelling challenge in today's
hospitality industry of sourcing and retain-
ing qualified staff members, SLHC focuses
on providing solutions with special
techniques and by checking references and
testing candidates’ attitude and aptitude
which leads to the best possible selection of
candidates. Besides recruiting, HR services
of SLHC are related to all essential areas of
today's industrial world. SLHC offer
personal development and soft skills
training, team building, customer service

and service excellence, certificates on
specialization on food safety training,
performance  management and  rewards

schemes and employee management system
for the client.

SLHC undertakes projects for star class
properties as well as independent run
operator properties, be it hotels, villas,
concept restaurants and other hospitality-re-
lated properties our focus is primarily
Hresults-driven and work closely with
owners to cnsure their objectives
achieved to fullest.

arg

*Our team understands the challenges faced
in today's fast-paced hospitality environ-
ment. Cultural, technological, social,
economic environments are rapidly chang-
ing which impact profitability, guest
satisfaction and business growth. We under-
stand these forces and with a wealth of
knowledge and experience is geared to
provide best outcomes to our clients with
dedication and results focused™ said Renuke
Coswatte.

For more information, visit www.slhc.lk or
call +94 77 90 44 889 for a meeting.

Taj hotels in Sri Lanka remain committed to the promotion and
development of tourism in the region

DINUSHKA CHANDRASENA

The Taj hotels in Sri Lanka are the Tndian
Hotels Company's (THCL} iconic star-class
brand of hotels in Sri Lanka. Taj Samudra,
Colombo, has played host to the world's
most discerning travelers for owver four
decades. Set on a vast expanse of lush,
manicured lawns overlooking the iconic
(Galle face, the Taj Samudra offers its
visitors a panoramic view of the Indian
ocean coupled with unparalleled levels of
service excellence, luxury abode and
international cuisine. Likewise, Taj Bentota
Resort and Spa is an equally stunning
property spread over a vast expanse of a
pristine beach that makes a perfect holiday
destination for travellers the world over.

Commenting on the Group's commitment to
Sri Lanka Tourism, Samrat Datta, Arca
Director of Taj Hotels Sri Lanka and
Maldives, said, “Sri Lanka has always been
a very important destination for THCL and

continues to be so. We are
committed to growth and
development in this region
despite all the challenges that
this destination has faced due to
the pandemic as well as the
recent economic downturn. We
at the Taj Hotels have remained
resilient and continued to
support the destination through
constant efforts to drive tourism
and MICE movements to Sri Lanka. We
have consistently leveraged our strong sales
and marketing network pan India, which is
one of the key markets for Sri Lanka.”

*Taj" brand being rated as World's Strongest
Hotel Brand by Brand Finance Hotels 50
Report 2022 is a testament to its journey of
excellence. The strong brand promise
reassures visitors of the top-notch service
standards and quality offerings they can

Samrat Datta

expect when they visit Sri
Lanka. We are also focused on
corporates, groups and events,
which would generate high
volumes of traffic to the
o country. This, together with the
numerous special promoticons,
restaurant  pop-ups, musical
shows and international affilia-
tions, we are confident that we
will be able to make remarkable
growth in terms of volumes and business
levels, which will positively impact the
economy of the country.”

Taj's legendary service is known for its
warm and sincere care. In Sri Lanka, both
Taj Samudra and Taj Bentota offer a perfect
blend of South Asian hospitality traditions
and best-in-class quality offerings, leaving
long-lasting impression on guests.

Commenting on the importance of the
(Ferman market, Samrat said, “*(Germany is a
primary and very important source market
for both Sri Lanka tourism and the Taj
hotels. Germans have always loved beauti-
ful Sri Lanka and have appreciated the wide
range of offerings this country showcases.
We are confident that strategic marketing
campaigns and continued promotional
efforts to highlight the readiness of Sri
Lanka to welcome its guests will result ina
remarkable growth of (German tourists to Sri
Lanka.”

If you are locking to explore nature,
wildlife, lush green tea plantations, dense
forest and nature reserves or lounge on
pristine sandy beaches, Sri Lanka has it all.
With a myriad of heritage sites, natural
wonders and an exquisite array of delectable
delicacies, the island is a gem of an experi-
ential travel destination.

Come home to luxury at Ramada by Wyndham

TTA BULLETIH

The iconic star-class luxury hotel, Ramada
Colombo, 15 owned by the American
multinational-World's largest hotel
franchise, Wyndham Hotels and Resorts.
Located in the heart of the vibrant metropo-
lis Colombo, Ramada provides easy access
to city attractions to dine, shop, party,
explore, and more.

Designed with the modern traveler in mind,
Ramada is home to contemporary Deluxe
rooms and Suites that provide a stylishly
designed urban escape, a lounge area to
unwind, an  ergonomically  inspired
workspace, cozy beds, and sophisticated
amenities. The property is adorned with
blissful outdoors complemented by the
pool's blue waters and the garden's lush
greenery, making it a one-of-a-kind paradise
in the city.
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Ramada Colombo eagerly enrolls guests in
the Wyndham Rewards program, which
allows you to earn points and redeem them
for exclusive benefits from all 9000+ hotels
and resorts worldwide.

Ramada is best known for its culinary
magic, where the best chefs in the country
curate flavorful dishes to entice your taste
buds. The hotel has two main restaurants;
(fardenia, an all-day dining restaurant
serving both local and International cuisine,
and Alhambra, the North Tndian restaurant
led by MasterChef Singh.

Alhambra restaurant holds a five-decade
legacy as the first North Indian specialty
restaurant in Colombo, perfecting Moghul
culinary traditions passed down from the
imperial kitchens with a modern twist.

Briyani, Moghul Shashlik, Kebabs, Paneer
Butter Masala, Tandoori Chicken, and
Rajasthan Laalmas are some of the popular
dishes out of the 100+ items on the Alham-
bra menu.

In addition, the BAKED outlet serves an
array of delicious patisserie and cakes rich
in taste and texture. Ramada's Oasis Lounge
Bar is one of Colombo's hotspots to grab a
cold one and enjoy with your favorites.
Secret (Garden is a must-visit outdoor bar at
Ramada, secluded from the bustle if you
want to relax and sip a good cocktail or two
paired with tongue-tantalizing tapas.

If you are a wellness secker, you can unwind
at Ramada's AYLl Balinese Spa. The spa is
administered by expert Balinese masscuses
and serves a comprehensive menu inclusive

Colombo

ofblissful wellness treatments.

Amidst all the luxurious comforts and the
great dining experience Ramada has to offer,
the hotel boasts its spectacular bangquet
spaces. The Liberty Ballroom, an elegant
9000 sq ft area, 15 one of the city's most
loved and spacious banquet halls that
entertain grand weddings, award nights,
gala dinners, and the city's premium corpo-
rate events. Persian Room, Hazel Room, and
Think Room are also perfectly designed for
seminars, press  briefings, business
meetings, and even intimate celebrations.




Explore the island's wildlife, rainforests,
pilgrimage sites and fishing ports.

Dine cliffside, embark on surf adventures, cr retreat to the sanctuary of Anantara Spa with
award-winning Ayurvedic treatments.

Take a journey with us

Enjoy serenity and tranquillity with spacicus interiors blended with modern amenities. Dine
atep a stunning cliff edge, shoreline or poolside with indulgent experiences with Sri Lanka’s
distinctive flavours, cultural traditions and refined internaticnal tastes.

Cennect with genuine places, pecple and stories through perscnal experiences, rescnate
with our commitment to nature with our glebally recognized sustainability initiatives and
explore sc much more.
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ANANTARA
s PEACE HAVEN-TANGALLE
LIFE IS A JOURNEY. Visit anantara.com RESORT

Fer enguiries and reservations: {0} 34 722 6060 Emall: reservations.srilanka@minor.com | Anantara Feace Haven Tangalle Resort, Goyambekka Estate, Tangalle, Sri Lanka.



Clarks Hotels and Resorts Sri Lanka and

Maldives

The Clarks Hotels & Resorts embarked on
its International journey in Sri Lanka and
had its first property tie-up in 5ri Lanka
being The Albatross Golf Resort in Digana,
Kandy by The Clarks in the last quarter of
2022 and is now rapidly extending its
presence within the Luxury Boutique Villa
Market in Sri Lanka with a few key Luxury
Villa Properties in 2023. A couple of
Commercial 4 and 5 Star Properties and
Safari related properties will soon top the
portfolio Hotels, Resorts and Luxury

Boutique Villas in Sri Lanka under a few of
the many Clarks Hotels & Resorts’ 9
BRANDS.

Therefore the Clarks will strengthen its
presence further into the Sri Lankan Market
thus promoting Sri Lanka both to the Tndian
travellers and worldwide travellers which
aims to take advantage of the growing Sri
Lankan business and leisure travel market.

The Clarks Hotels & Resorts will alse
increase mere opportunities for the many of
the Tndian travellers with a wide selection of
The Clarks Hotels within the Sub-Continent
with a network of more than 100 properties
thus optimizing their presence further in key
locations within Sri Lanka by the end of the
calendar year 2023.

The Albatross Golf Resort Digana, Kandy
by The Clarks, is an upscale property with §
modern rooms in the popular city of Kandy
located in the central hills of Sri Lanka - The
rooms are divided into three categories —
The Royal Albatross Suite, The Tee off
Suite and Deluxe Rooms catering for guests
from all over the world. This certainly gives
an opportunity for the Indian Travellers to
start enjoying Indian and Sri Lankan
hospitality with The Clarks Hotels &
Resorts.

The property 15 in close proximity to an

Amazing 18 hole Golf Course with
breathtaking views of the of the surrounding
hills and the Victoria reservoir. The property
is just a 30 minutes’ drive to the Amazing
Temple of the Tooth Relic in Kandy and the
Fallekelle International Cricket Stadium. If
anyone also wishes to fly, a Sea Plane /
Amphibious Aircraft does also can land at
the Victoria Reservoir. Helicopter Flights
are similarly available to fly you to Digana
directly where they have two Helipads and
it is just only a few minutes' drive to the
location.

The Clarks Hotels & Resorts is extending its
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presence in Key Locations in The Western
Province with a couple of properties in
proximity to the two major International
Airports such Colombo, The South Western
Coastal belt areas which will include (Galle,
The Cultural Triangle, The Eastern Part of
Sri Lanka, The Central Hills of Sri Lanka
such as Kandy and Nuwera-Eliya with its
cold climates, The North and North Central
area of Sri Lanka in proximity to Key
National parks which includes the Cultural
and Heritage areas. The Clarks is delighted
to enter such a beautiful and amazing
country like 5ri Lanka - an Island that is
abundant in diversity and that is recognized
globally as the Pearl of the Indian Ocean.

We at Clarks Hotels & Resorts believe that
“As a part of corporate strategy we are
expanding both in India and internationally.
We are present in almest all the states of
India.

We are price conscipus and believe in
providing value for money to our travelers.
This is the best time to be in the tourism
industry, with the Sri Lankan government
pushing tourism, and the pandemic has
changed the attitude towards traveling,

Penthouse with Terrace & 360
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coming menths will witness a further
increase in tourism. We are alse now
promoting Sri Lanka and The Maldives as
our new international destinations through
our global network.

(Gabriel (Gunesekere — &
Head Development - Sri
Lanka, The Maldives
and Internatipnal s
optimistic  that The
Clarks expansion has
created a buzz in the Sri
Lankan Market and will
further  add more
properties to The Clarks | !
Hotels &  Resorts ==% -
pertfelio in the coming months. By 20235,
The Clarks Hotels & Resorts will comprise
of over 200 properties within its chain.
gabriel@theclarkshotels.com

Malinda Ranwala - '-
(feneral Manager Hotel
Operaticns, Sales &

Marketing for Sri Lanka
& The Maldives believes
with the expansion of the
Clarks Brand in the |
Region will offer ag
(Greater potential to the
guests with an array of ;
selected brands targeting
the Indian travelers and
International travelers from around the
world as far as the Americas and the
Austral Asia Region.
malinda@theclarkshotels.com

The Clarks Exotica Kamadhoo is located in
a beautiful community island in the Baa
Atoll which is a UNESCO Biosphere
Reserve. Anycne can reach the main
Airport Tsland by a domestic flight that just
takes 20 minutes from MALE - Velaana
International Airport and one can reach the
property by a speed boat that just only
takes approximately about 1 3 minutes from
the domestic airport of Dharavandu to
reach the property. T

Kamadhoo Island
overlooking the TIndian
Ocean is famous as a yoga
retreat destination which
is surrounded by the most
beautiful beach with white
sand all over amidst
crystal clear blue water.

Whether you like to kick
back, relax and take in the

Malinda Ranwala

magnificent, stunning beauty of the island
and surrounding reef, the island offers the
perfect balance of both.

The Clarks Exotica provides excellent

rooms and accommodations
including rooms with
immaculate views of the
ocean. They also  have
intricately designed
penthouses  that  guarantee

premium luxury.

All of the accommodations are
laced with modern amenities
and facilities to ensure your
stay is  convenient and
delightful. The hotel has two
exclusive restaurants that offer the best
food in town.

The Bridge, is a multi-cuising restaurant,
and has a diverse menu with delicacies
borrowed from a wvariety of
cuisines. Pool Deck Lounge, at
the lounge area by the outdoor
“— | pool, 15 the perfect place to kick
back and relax with a refreshing
drink.

During your stay at Clarks
Exotica, discover and explore
the marine life and lose all sense
of time as you venture beneath
the ocean's surface to glide
alongside turtles and whale sharks-enjoy
scuba diving, snorkeling to see a coral
garden in a huge fish structure made by
the locals here. Hop on to a boat ride and
swim with the (Gigantic Manta rays at
Hanifaru Bay.

(Go for morning or night fishing. Take a
picnic basket to a remote sandbank or visit
a local island and as you come back from
your adventurous and tiring day you can
dig into the sumptuous round-the-clock
menus and relish the traditional taste of
Indian, Maldivian and Continental food at
the restaurant.




THE CLARKS

HOTET # BRESORTS

Sigiriyva Rock Fortress

Qur Brands
Partner With Us
The Clarks Hotels & Resorts is a complete solutions
provider in the hotel management space. We bring
not only expertise in helping you set up a hotel and ; <
run it, but also of our tremendous brand equity we Erpeience lwiary | Likiary redefoed
offer.

Serving yrus ienses

Our Presence
INDIA | THE NETHERLANDS | SRI LANKA

Clevefs &

Inns that core Essuntiol Comfort

A St gent retraal

@ www.theclarkshotels.com [ centralreservatlons@theclarkshotels.com

SRI LANKA INDIA

Level 26, East Tower, World Trade Centre, Corporate Office - 707 Emaar Capital Tower,
Echelon Square, Celombe 00100 - Sri Lanka Mehraull - Gurgaon Road, Gurugram, Haryana - India
+94-71132 1270 +91 (124} 4197707, +91 95990 83785

malinda@theclarkshotels.com rupamdas@theclarkshotels.com






